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Biography

Yussef C. Zgheib earned his PhD in International Hospitality Management from the University of Strathclyde,
Glasgow, Scotland, U.K. Previously he was the Chairman of the Department of Hospitality and Tourism Management
that he launched in 1994. His areas of interest are strategy, leadership and commercial conflict negotiations.
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Esteemed indicators
e NCTL - National Council for Tourism in Lebanon — Tourism promotion and public consultancy —

Board Member since 1999
e |CC International Chamber of Commerce - Lebanon Chapter Tourism Committee / SRI Stanford Research Institute

- Associate Consultant since 2000
CHRIE - Council on Hotel, Restaurant and Institutional Education — I-CHRIE and Euro CHRIE — Member since 2003

AHTEL - Association of Hospitality and Tourism Experts in Lebanon — Member



